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EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (FIRST SEMESTER) (NEP &

NON NEP)

MINOR - MARKETING -1 - LEVEL 3

[Time: As Per Schedule]

Instructions:

1. Fill up strictly the following details on your answer book

a. Name of the Examination: BACHELOR OF COMMERCE
(FIRST SEMESTER) (NEP & NON NEP)

b. Name of the Subject: MINOR - MARKETING - I - LEVEL 3
c. Subject Code No: 2308000601030004

2. Sketch neat and labelled diagram wherever necessary.

3. Figures to the right indicate full marks of the question.

4. All questions are compulsory.

Q.1 oflAsiloll AAlEUMI scllod WIUL: (S1FUBL5)
Answer the following in Brief: (Any 5)

Reifd cdvylf[d s:1.
Define Positioning.

UM WS s 14)el] el Slef] ALE] el
List out the elements of Generic Competitive Strategies.

S16URL AW lell (HRled 2N e2e] GElEL AU
Give an example of mission statement of any organisation.

WS (AaNel 9 8 2
What is Competitor analysis?

AL(21Ud HI5(E 5A glRL dHIRL A 9 B 2
What do you mean by Social Marketing Concept?

ALSS UdlN Q[ B 2
What is Customer Satisfaction?

2308000601030004 [1 of 3]

[Max. Marks : 50]

Seat No:

Student’s Signature

10




7. [Rafde 516 A Hecd AL 2
Give any two importance of positioning?

Q.2 YIE[3alell dMIM 5 vl [AdlddIR qud). 10
Write down all 5 Concepts of Marketing in detail.

WYdq|
OR

Q2 oflAell waUlO] Vil :
Write Following Answers :

1) Glolell URNeYH] WS Bed(Gosed (e Ae sdlefl dul 1. 5
Discuss Setting up a Competitive Intelligence System in industry perspective.

@) H5e WyHi Ul[elet ([dsylddl HI2 RUlseLleiol ulsul dHesd). 5
Explain Repositioning process for developing a position in market place.

Q.3 ofldeil Wil AW :
Write Following Answers :

ol

1) UMY WHHS YWl S1e lseilua [dotddl yHexld).
Explain Cost Leadership in Generic Competitive Strategies in detail.

(W)  $Ueilotl HIB(32L U cella HIeRled AU (S8 dudl. 5
Write down the Philosophies guiding a Company's Marketing Efforts.

g ql
OR

Q.3 Aol ul[»2lleid sereya [AdldalR YH%wcl. 10
Explain ABC Positioning Concepts in detail.

Q4 WS gL (518l W [HS csUst12d)s] (AdAddIR dRlel 53). 10
Describe Designing Competitive Strategies by competitors in detail.
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¥eql
OR

Q4 oflAell waUlO] Vi ;
Write Following Answers :

1) HIERo vl ALss YU 3 ALsS UAIN UHd), 5
Explain Customer Value and Customer Satisfaction in Marketing
Concepts.

(O1) YSIHS W IA%ete] SWOT (ANl dudl, 5

Write down the SWOT Analysis of Strategic Planning.

Q.5 25l «ilyl duil: (S18uLL A) 10
Write Short Notes: (Any Two)

L UM e[S sUeA 1AM dsldd. 539,
Differentiation in Generic Competitive Strategies.

2. AleSs e Uldud] HNRW22Uste A [Cd.
Balancing Customer and Competitor Orientation.

3. U153 W Al g S1SURL5 dsldd.
Any 5 difference between Marketing and Selling.
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